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Be an Art Biz Wiz

Mark your calendars!
The next TRAG General Member meet-
ing will be on Monday, July 13 at 7PM 
at the Pioneer Community Center. 

Got an idea for TRAG?
Let us know! 
suggestions@threeriversartistguild.com

Volume 8 Issue 7

Greetings, Members!

At this month’s general meeting, we are thrilled to have speaker Misty 
Lambrecht, who is a social media consultant and website designer.   
www.webfootmarketing.net

Her topic will focus on FaceBook, Instagram and selling via social 
media. Come prepared with lots of questions. 

I was fortunate to attend one of her seminars to the Oregon City 
Chamber, and she’s not only a captivating speaker, but has knowledge 
to dispense to all our artists.

Please bring a folding chair if you have one. 

See you Monday!!!
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Community Happenings

TRAG General Meeting Minutes

Ingrid Aubry’s Exhibit Offers a Different Slice of Life

Each of the ten stunning photographs in Ingrid’s Artist 
Exhibit Program (AEP) installation gives us a panoramic 
view of the world.  Sometimes that view is long, low and 
horizontal when her subject is an ocean fishing pier or a 
Santa Fe sunset over a mountain silhouette.  Sometimes 
it is obviously vertical, as in her classic view of Multnomah 
Falls. 

Yet sometimes, her panoramic viewpoint takes us 
to unexpected places.  Her “Big Pines” and “Aspen 
Grove” give us clusters of tree trunks, accentuating their 
rough and dark or smooth and white marbled textures.  
“Aerial Bahamas” is an almost abstract view of waves 
in melded blue and aqua.  A garden view takes us on a 
layered tour from the ground up, starting with low pink 
petunias, climbing up green stems to daisy-like petals, and 
trumpeting higher to glorious stargazer lilies. 

Ingrid writes about her new panoramic passion in her AEP 
summary.  “I am intrigued by the challenge of the narrow 
parameters, inspiring me at times to place my focal point 
on unusual parts of an image. My inspiration comes from . 
. . the beauty that surrounds us, often focusing on what is 
close at hand.”   In the narrow panoramic framework, the 
heightened focus becomes a mindful meditation.

Let Ingrid show you this fascinating slice of life!  You can 
see her work in the 3rd Floor Lobby Gallery of Oregon 
City’s Development Services Building on 150 Beavercreek 
Road through September 10th.  The exhibit is sponsored by 
the Clackamas County Arts Alliance, whose mission is to 
keep art central to life in Clackamas County.   You can reach 
Ingrid at jqgraphics1@yahoo.com. 

TRAG MEETING MINUTES – General Membership 
6/8/15 at Oregon City Pioneer Community Center 
Meeting commenced at 6:59 p.m. and adjourned at 8:37 
p.m. 
Attendance:  47 Members, 1 Guest

Meeting called to order by Linda Merry Gross, who also 
re-introduced board & committee members;

Treasurer’s report by Carol Wagner; TRAG Gallery & Gifts 
report, by Holly Kroening: 1) Happy Birthday to Linda 
Merry Gross!   2) Gallery income for May is the highest 
yet, at approx.. $3,200  3) Reminder: Art Out on 6/27, Art 
In on 6/28; Secretary’s report by Jeannie Hemming, prior 
meeting’s Minutes approved as filed;

Special presentation by TRAG members Sue Thomas, 
Patti Nelson, Marlene Serna, and Paul Trapp, who each 
shared examples of their work, a brief summary of their art 
backgrounds, challenges they have experienced, and tips 
and processes they use for success.

Amendments to By Laws:  Linda Merry Gross reiterated 
amendments being proposed to TRAG’s By-Laws (needed 
for application for 5013C status) by reading them aloud. 
(Proposed amendments were also presented at the May 
2015 General Membership Meeting and transmitted 
via email); proposal by Linda Merry Gross to replace 
the board position of “Historian” with a board position 
for “Marketing” was seconded by Karin Dimeler-
Lawrence, and passed with unanimous vote by attending 
membership.  A motion by Linda Merry Gross to adopt the 
amendments as proposed was seconded by Lynda Orzen, 
and attending membership voted unanimously in favor. 

Miscellaneous Announcements:  Art Reception at the 
Gallery on Friday, 6/19, from 4-7pm; Open Studios of 
Beavercreek also in June; Happy Valley Community Garage 
Sale is this weekend; McCloughlin Community Garage Sale 
is 8/15 & 8/16; Hopkins Forest of Arts event coming up 
Sept. 19, 20; if interested in presenting your art and sharing 
your story with the membership in 2016, send an e-mail 
to VP@ThreeRiversArtistGuild.com; be sure to pick up the 
newest edition of ARTS & CULTURE (Clackamas County), 
and consider buying space in upcoming ads; Ground 
Breaking Ceremony for Carnegie Center, sponsored by 
Friends of the O.C. Library, needs volunteers for kids 

activities and photographing the day’s events, 8/8/15 from 
10am-12noon.

Next Month’s Topic & Special Guest Speaker:  Using 
Social Media/Facebook, by Misty Lambrecht of Webfoot 
Marketing & Design.

Meeting adjourned.
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Mickey Ronningen’s Art Creates a Dialogue In its Artist 
Exhibit Program Setting

Mickey’s extraordinarily detailed abstracts with their quirky 
“big question” topics seem a perfect fit for their new 
medical environment.  They illuminate the long corridor 
gallery at Providence Willamette Falls Medical Center on 
1500 Division St. in Oregon City, inviting interpretations of 
life and health as Center-goers walk by. Sponsored by the 
Clackamas County Arts Alliance through its Artist Exhibit 
Program, this exhibit uniquely meets the Alliance’s mission 
of keeping art central to life in Clackamas County.

Starting with “Ode to Gut Bacteria,” we’re introduced to 
stringy, segmented pink and green shapes on a crowded 
canvas, illustrated with the precision of a scientific journal 
but the joyous delight of a probiotics advertisement.  
“Carbon” gives us a display of the hexagonal shapes and 
DNA-style spirals associated with this periodic element 
common to all life forms.  “Emerging from Nightmare” and 
“Falling Up” describe the often hesitant path to recovery 
after a long illness.  

Take time to see this very special installation.  It opens an 
artistic dialogue with its environment and explores life’s big 
questions in a tastefully cheerful way.  Mickey’s exhibit will 
be on display until October 1st.  

Artists showing in Three Rivers Gallery and Gifts 
through August

Barbara Anderson : Glass 
Ingrid Aubry: Photography 
Ha Austin: ceramics 
Danna Barnes: acrylic paintings  
Tom Bliquez: rustic reclaimed wood 
Cheri Bosserman: metal clay & silver jewelry, watercolors 
Carol Bresky: Fused Glass 
Kerin Dimeler-Laurence: Jewelry, acrylic 
Joe Escriva: Woodturning, Woodcarving 
Phyllis Flury: fused landscape, art, functional glass 
Richard Gaffield: acrylic, watercolor, collage, photography, 
conte 
Denise Gilbert: photography for cards, prints 
Stephanie Gillette : Oil 
Judy Haas: Painting  
Rosie Long: beaded jewelry  
Darlene McIntosh: Gourds 
Tamara Muldoon: Photography, Writer 
Glenda Richards: oil, acrylics 
Tatiana Rogovsky: Taditional Painting on Glass,  Embossed 
Cards 
Mickey Ronningen: pen, markers, pencils 
Susan Schenk: Watercolor, Oil, Mixed Media 
Marlene Serna: mosaic, jewelry, crochet, bonsai 
Dorothy Sherman: notecards with quotes & photos 
Sheridan Shimp: painting 
Sophia (Amy) Stoeber: acrylic on canvas, jewelry 
Cherilyn SunRidge: acrylic, polyvinyl, watercolor, collage, 
ink 
Thomas Tietze: silver, gold cast, fabricated jewelry  
Jerilyn Walker: Jewelry, Woodcraft 
Marilyn Woods: ceramics, Sculpture, clay monoprints, 
acrylics 
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Three Rivers Artist Guild operates a gallery located inside the 
Singer Hill Cafe at 623 7th Street.

Gallery Spotlight

Gallery News

Are you currently showing or have shown in a gallery? Share 
the gallery name, address, telephone number and/or website 
with our webmaster@threeriversartistguild.com and we’ll 
keep a handy list for all our members to peruse and use. 

Thanks to all the 
members who have 
joined the gallery 
committee.  We’re 
having so much success 
in sales, all due to 
the commitment and 
dedication of our great 
TRAG members!

If you want to 
participate in a two-
month gallery rotation 
simply email gallery@
threeriversartistguild.
com.  Your email goes 
directly to both Tonya Meyer and Holly 
Kroening, co chairs for the gallery.  Let 
them know which rotation you are 
interested in.  

About five weeks prior to the rotation 
start date you will receive an email to 
confirm you are still interested in the 
upcoming rotation.

About four weeks prior to the rotation 
start date the gallery committee 
meets to review the list to jury the art 
and make sure we have enough space 
for everyone.  

If we are not able to fit you into the 
rotation, an email will be sent to you.  
You are always welcome to apply for 
another rotation.

If you are accepted, a day or two later 
you will receive an email with all the 
attachments, (contract, hold harmless 
clause for Singer Hill Café, Exhibit 
requirements, 2-D hanging guide, 
inventory and tags and work shift 
information)

You will notify the work scheduler 
the days that work best for you.  First 
come, first served, so please be 
prompt. 

You will notify the 
display label person the 
art you are bringing in.

If you are new to the 
gallery, you will be 
contacted to come 
into the gallery prior 
to the rotation for 
orientation.  We will 
answer any questions 
you have, and help 
you understand the 
process.  

The committee 
members are all here to assist 
you, but we’d ask that your line of 
contact always start with gallery@
threeriversartistguild.com

to ensure consistency.  Also, don’t 
hesitate to send suggestions so we 
can improve the processes.  Our 
members are the most important 
source of information for our continual 
growth in our community.

Thanks!
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July 2015 Artist of the Month: Mickey Ronningen

Want to be the next Artist of the Month?
Contact Tonya Meyer or Holly Kroening about showing 
your work at Three Rivers Gallery and Gifts!
gallery@threeriversartistguild.com

Don’t forget! You must be a paid member to show in the 
gallery! Please bring your payment to the general meeting 
or contact Sue Thomas: 
membership@threeriversartistguild.com
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Gallery Reception Features Artist Demonstrations
Singer Hill’s spectacular garden setting offered a unique 
venue for six demonstrating artists at our June 19th 
gallery reception.   Denise Avery, Stephanie Gillette, 
Mary Margaret Hite, Holly Kroening, Bonnie Moore and 
Susan Schenk all shared their creative processes with 
gallery-goers and fellow artists alike.  Inside, intricate tasty 
delicacies and local wines lured visitors, along with the 
harmonies of Heather Andrews’ peaceful harp music.  Her 
notes spread from her harp strings like the wide-leafed 
living vines on the vertical cables beside her.  

Singer Hill’s manager, 
Christy Palmer, served 
local wine while the 
café’s co-owner, Vicki 
Yates, popped over to the 
gallery for another look.  
“I’ve bought fused glass, 
greeting cards and some 

gift items already,” she noted, adding jokingly, “I’ll have to 
wait for the next rotation before I buy more.  I’ve spent all 
my money for now.”

In the garden courtyard, Mary Margaret Hite sat at a 
tidy table under a sun umbrella, surrounded by silver-
colored trays of brightly-colored beads.  As she crafted her 
earrings, she engaged passers-by in her process.  “Do you 
like the red bead on the bottom or the blue?” she asked 
one gallery-goer.  Another sat beside her for a free “make-
it-and-take-it” opportunity, leaving with a simple pair of 
beaded earrings.  “I learned this when I worked at trade 
shows,” Mary explained.  “We worked four hours in the 
booth and then four hours on the floor. I learned gold leaf 
application that way.”

Nearby, Denise Avery cut contact photo sheets of popular 
Oregon City scenes for kitchen magnets and themed 
wine charms.  Stephanie Gillette offered quick portraits to 
gallery-goers, posting recent works on the fence behind 
her.  Member Billie Shults sat beside her as Stephanie 
created her likeness on her pad.  “It’s hard not to move 
my face,” whispered the normally expressive Billie, eyes 
twinkling. 

Further down the courtyard, Holly Kroening displayed her 
newest compositions of sub-Saharan wedding parties on a 
long, low shelf.  Collaborator Kathy Johnson cut their bright 
collaged clothing from cloth swatches as gallery-goers 
watched.  Her titles, “Sisterhood” and “Brotherhood” 
added a community feel to her offerings.  
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A few steps away, Bonnie Moore worked on a transparent 
watercolor of an enormous cowboy boot, textured with a 
layer of salt. “I sold my other ‘boot’ painting at the Open 
Studios of Beavercreek last weekend,” she explained.  
“Lots of people wear these, and the theme’s very popular.”  
Patti Kraft (member Tom Bliquez’ mother-in-law) sat with 
Bonnie.  A painter in her own right, Patti recalled her prior 
work on public art murals.  Speaking of a Hawaiian- themed 
mural, she quipped “I charged the owner on a per-palm-
tree basis.”

Inside, Susan Schenk worked on one of her popular dog 
portrait collages, tearing the background from a high-
fashion magazine ad.  “It has blue, brown, black and gray 
in it, just like the dog’s fur,” she explained as she discarded 
the ad’s subject for its innocuous backdrop.  Onlookers 
were amazed as her fingers rapidly built the portrait, piece 
by piece. 

The lively reception drew people from long distances.   
Marianne Ryder’s friend braved rush hour Portland traffic to 
see the gallery for the first time.  New showing member 
John Trax drove from his mountain territory home in Zig 
Zag to represent his art.  Heather brought friends from 
China, who lingered over Rob Oxley’s smooth-sanded 
feathers.  The hanging feathers rustled softly in the ceiling 
fan’s breeze.  

New member Richard Gaffield moved along eagerly, 
meeting showing artists and discussing his upcoming 
rotation with Gallery Co-Chair Tonya Meyer.  “I gave up 
trumpet to paint when I was a student,” he recalled.  “Then 
I gave up painting for my career.   Then I came back to 
painting while caring for my aging mom in 2012-14.”  He 
spoke with the clarity of time, honoring the past and 
celebrating the present.  

Event planner Trieste Andrews celebrated the good fortune 
of great weather during outdoor art demos.  “This is our 
first reception with demonstrating artists, and we have 
beautiful weather for them.”   She’s hopeful for great 
weather for our next reception, too.  Be on the lookout for 
the next gallery reception announcement!  
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Open Studios Event Offers Storybook Setting for Artists
For eager art lovers, the varied settings of the Open 
Studios of Beavercreek June 12th - 14th turned the art 
tour into a fascinating storybook adventure. Twelve unique 
studios hosted twenty-five artists, with seven hosting nine 
of our Guild members.

Larger-than-life metal sculptures of a sea horse and eagle 
(with scales and feathers bigger than your hand) greeted 
visitors at Ben Dye’s Studio #1, along with a pick-up 
truck featuring his logo, “Steel, Stone, Imagination.”   The 
Jurassic Park feel 
continued as the 
visitors entered 
the enormous 
metal shop 
with oversized 
metalworking 
equipment and 
cathedral ceilings 
used to create his 
massive public art.  
The elemental quality of the space brought out the raw 
beauty of Guild member Carol Ellison’s stone and metal 
jewelry and the “wild” theme in her nature paintings.  As 
stained glass artist Barbara Sparks Shively explained her 
work, you could almost see her cutting the glass pieces 
and see the smoke rising from the solder as she joined 
copper foil edges together.  

A completely different vignette unfolded at Jerry and 
Rhondi Myra’s barn-turned-gallery Studio #3.  Here, 
visitors turned down a long gravel driveway flanked by a 
horse pasture, stopping at a classic barn repurposed for 
its owner’s wildlife photography.  Jerry calls himself “The 

Old Framer” and also makes his own custom barn-wood 
frames for his own and clients’ photos.   The barn setting 
brings us a step closer to his subjects, and the great 
location off Leland Road, a step closer to his customers.  
“Business has been good today and yesterday,” offered 
Rhondi.  Clad in overalls, Jerry beamed as he posed beside 
his favorite elk photo for a guest.

Just two studios 
away, new host 
Villa Catalana 
Cellars (think 
vineyard/winery 
art studio) took 
visitors on a 
virtual tour across 
the Atlantic to 
a storybook 

setting in medieval Spain.  Built to resemble a 12th-century 
church in Catalonia (per the Oregon City News, 6/10/15) the 
palatial stone structure and formal gardens bring an ancient 
fairy tale feel to the environment.  Even the Chihuly-like 
glass garden sculptures add to the effect.  In this space, 
Bunny Lewis’ poignant pottery faces seemed to take on 
the patina of rare archaeological relics.  

New Studios artist 
and member Thomas 
Tietze seemed 
completely at home 
in this environment, 
demonstrating his 
ancient “lost wax” 
method of forming 
silver settings for his 
Northwest and nature-
inspired jewelry.  His new designs featured vineyard- 
themed pendants, including grape motifs and precious 
grape-colored charoite stones.  “Take time to walk around 
the garden,” he reminded visitors.  “It’s spectacular.” 

Closer to the community college, Connie Veenker’s Studio 
#6 offered a homier feel.  Attached to her house but with a 
separate entrance, visitors were greeted at the studio door 
with a fluttering orange banner, quirky garden art and glass 
garden mosaics.  Inside, famous artists’ quotes lined the 
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walls like crown molding, and Connie’s wire mobiles hung 
from the ceiling.  

Just beyond 
the front room, 
member and 
first time Studios 
artist Anita 
Reuther shared 
her enthusiasm 
for the event.  
“I love it here,” 
she told us.  “It’s 

nice to talk with people about who you are, and at Connie’s 
studio, I didn’t even have to set up my own grids for my 
artwork.”  She pointed out a collage which took 2nd place 
at the Citra Art Spring Fling Professional Division.  “It’s a 
strong citrus cleaner I use to alter paper for my collages,” 
she explained.   She shared examples of the imagination-
ready paper with visitors fascinated by her work.  “It’s like 
looking at clouds,” she explained as she told them how 
each unique piece is deconstructed into artwork. 

Jude Welter’s 
Studio #7 is a little 
red cottage behind 
her tree-canopied 
home.  A hand-
painted sign invited 
visitors down a 
winding gravel 
path, passing by 
a deluxe chicken 
coop and a gigantic 
vegetable garden.  
Inside, Jude 
greeted guests in 
her workshop/gallery, where each year brings a new twist 
to her classic watercolor offerings.  Besides the recent 
design additions on baked metal and sofa pillow surfaces, 
she included semi-abstract paintings this year.  Her 
compositions “Beach Cabin Dream” and “Spring Aspen II” 
acrylic on yupo suggested their subjects with artful colors 
and looser, fantasy-like settings.  

Not far away, the Wright’s Studio #8 takes us back in time 

with a collection of Americana antiques.  Restored Texaco 
gas pumps and a Quaker State Motor Oil sign mixed 
among the artists’ displays, along with a wall of old farm 
equipment and a double-ended manual logging saw.  Part 
museum, part functioning pottery studio, the enormous 
shop invited viewers to stop and look – at everything they 
saw. 

Contentedly working on her watercolor floral design near 
a Texaco pump, new Studios artist and member Bonnie 
Moore was pleased to be part of the attraction.  Speaking 
of the event, she offered “It’s relatively close to home 
and the fee for three days is very reasonable.  It’s a great 
opportunity to get more exposure and I just couldn’t pass 
up the opportunity.”  

Near Beavercreek Elementary, member Jodi Dann hosted 
her own studio – a new studio built behind her home in the 
last two years.  Painted in the bright Southwest colors of 
stucco and turquoise, it cheerfully greeted visitors with two 
white chairs and two of her bright abstracts on its front 
porch. Jodi had previously shown at her home address, 
but showcased her work from the garage. “It’s SO nice to 
have a home studio,” she gushed.  “When you show out 
of the garage, you’re surrounded by tools – maybe a car 
– and it never really feels like your space.  Here, you can 
fill your studio with your things, and it has your ‘vibe.’   I’m 
glad to host other artists, too,” she added, gesturing to the 
large back yard.  “Open Studios likes to cluster the artists 
together.”  

(continued on next page)
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Looking for Call to Artists information? Be sure to sign 
up for:

 RACC (Regional Arts & Culture Council) at www.racc.org

Clackamas Arts Alliance at www.clackamasartsalliance.org

Both sites offer a phenomenal call to artist section.

Art 
     o n  t h e  L a w n

P lein Air at the R ose F arm
august 8, 20 1 5

1 1 :00 am to 3:30 pm
at the will iam holmes house (1847 Rose Farm)

536 holmes Lane, oregon City

Join us for the day at the historic
Rose Farm in oregon City! 

(as an observer or participant)

artists interested in participating in this event
please email pleinair@threeriversartistguild.com.

For future events visit www.threeriversartistguild.com. 

Free admission 
for participating 

artists

watch art i s ts create
or ig inal art!

Plein Air in Full Bloom at Rose Farm

Plein air will bloom at one of Oregon’s oldest homes (Rose 
Farm) during the 3rd annual “Art on the Lawn” plein air 
event on Saturday, August 8th, from 11AM to 3:30PM.  All 
artists are welcome and there’s no charge to participate.

Set-up typically begins an hour before the event.  On-site 
parking makes participation easy and refreshments are 
provided.  Artists are encouraged to bring sunny weather 
gear (extra snacks and water, cool clothing and a canopy or 
umbrella for shade).  

This is a great opportunity to experience plein air in a 
unique historical setting.  The 1847 William L. Holmes 
house (commonly known as Rose Farm) played a 
colorful role in Oregon’s early history and will be open for 
tours during the event.  Plein air artwork depicting the 
architectural forms and garden inspirations of the historic 
home may be included in a commemorative collection 
on display at the McLoughlin House this fall.  The event 
is sponsored through a collaboration of the McLoughlin 
Memorial Association and the Three Rivers Artist Guild.  
Contact Ellen Nawrocki at pleinair@threeriversartistguild.
com to learn more.

Fellow artist and member Tara Choate sat close by, tending 
her white studio canopy festooned with blue and orange 
streamers.  Her watercolor “Roan on a Stroll” – an equine 
favorite offered for sale for the first time – had just sold.  As 
she put final touches on greeting cards at her worktable, 
her hand hovered near a sign she’d placed for her visitors.  
It reminded them that when you buy a piece of art, you buy 
“a part of the artist’s heart, a part of the soul, and a part of 
someone’s life.”  

That seems especially true when the art is bought in a 
studio setting, showing the artist, sometimes the work in 
process, and often a work environment that is as much an 
artistic expression as the art itself.  The Open Studios of 
Beavercreek is alive with remarkably varied studios that 
bring their viewers to many different worlds like a fantasy 
theme park.  Like the fabled story, “Brigadoon,” this 
magical event appears only briefly – for three days, twice a 
year.  Don’t miss the next showing, coming in October! 
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Call for Artists

3rd Annual FOREST OF ARTS EVENT

Forest of Arts Event show presented by Three Rivers Artist 
Guild (TRAG)

Saturday, September 19, 2015 and Sunday, September 
20, 2015. Hours - 9:30 - 4:30 both days

Event located at Hopkins Demonstration Forest, 16750 S. 
Brockway Road, Oregon City

Hopkins Demonstration Forest is owned and operated by 
Forest Forever, Inc. (FFI)

Approximately 800 people attended each previous year

Your point of contact is Linda Merry Gross president@
threeriversartistguild.com or 503-729-2277

Registration and payment are due no later than Friday, 
August 7, 2015

JURY PROCESS: This is a juried event. All art must be 
made by the participating Artist and is encouraged to be 
nature/outdoor inspired. Acceptance is by a jury committee 
and votes are based on the quality of the submitted work, 
not on prior knowledge of Artist’s previous participation. 
Submitted photos of your work will not be returned, but 
may be used by TRAG and FFI on the websites and in 
event advertising efforts.

EXHIBIT FEE/BOOTH SPACE - OPTION 1: 
Inside Forest Hall Building, locked at night. Gallery layout 
with central check out.

$ 40 fee, with 5% commission to TRAG (offset for debit/
credit card fee). 95% of sales earned payable to artist 
within 1 - 2 weeks from end of show.

Artist may bring own table top display materials and should 
list these on inventory sheet.

Inventory sheet of art required, and tags can either be on 
art or provided to check out table w/art.

Presence not required for entire show, but volunteer 
shifts are encouraged. If accepted, you will be contacted 
about shift duties/times. We will strive to work within your 
schedule.

Set up: Thursday, 9/17/2015 between 4-7 p.m. or Friday, 
9/18/2015 between 1 - 6:00 p.m.

EXHIBIT FEE/BOOTH SPACE - OPTION 2: 
Inside three-bay garage building, locked at night. Individual, 
approximately 6’x8’ booth space.

$ 45 fee, artist responsible for their own transaction, with 
0% commission to TRAG.

Artist to supply own tables and display booth materials. 
Two people can share a booth.

Presence required for entire show.

Set up: Friday, 9/18/2015 between 2 - 6 p.m. or Saturday, 
9/19/2015 between 7:30 - 9:00 a.m.

EXHIBIT FEE/BOOTH SPACE - OPTION 3: 
Outdoors, no security. Individual 10’x10’ booth space on 
lawn area, left side of Forest Hall Building.

$ 45 fee, artist responsible for their own transaction, with 
0% commission to TRAG.

Artist to supply own canopy, tables and display booth 
materials. Two people can share a booth.

Presence required for entire show.

Set up: Friday, 9/18/2015 between 2 - 6 p.m. or Saturday, 
9/19/2015 between 7:30 - 9:00 a.m.

(Patio will be reserved for musicians, food, beverages, 
demonstrations, plein air painters)

Contact Linda Merry Gross president@
threeriversartistguild.com or 503-729-2277 for an 
application.

FOREST
ofArts
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Artists … Exit Your Comfort Zone By guest blogger Kelly Heck

Playing Up by Carolyn Edlund

Years ago, my friend and tennis 
instructor Rick offered some 
sage advice. He said, “If you 
want to improve your game, 
make sure the person on the 
other side of the net is better 
than you. Play up.”

“Playing up” challenges us 
to rise above the usual way 
of doing things and stretch 

ourselves to reach a higher level. It works for artists, and 
most small business people, as well as tennis players. You 
know the names of artists you admire, and you may aspire 
to become their peers. Make connections, build your 
network and seek out those who have accomplished what 
you seek to do.

Then, prepare yourself mentally to uplevel your own art 
business. Only through consciously taking your business 
to a higher level now through deliberate action, will you 
be prepared to move forward as opportunities present 
themselves.

Not long ago, a sculptor mentioned to me that she had 
registered to attend a workshop which intimidated her 
a bit. Although she knew that her work was solid, the 
techniques being taught were advanced. Other artists who 
were attending had already reached the level she sought. 
But afterwards, she was thrilled. The workshop challenged 
her. She said the others at the event were very nice to her, 
and they were encouraging.

This is not uncommon. Artists who are successful are 
quite often very supportive of those trying to find their 
way. I’ve witnessed many examples of this; some devote 
themselves to running online discussion groups or in-
person salons to help other artists. Others mentor those 
just getting started. “Playing up” means you get to 
connect and benefit from the experience of those a bit 
further along the road.

When I started this blog back in 2009, my goal was to 
provide really useful information for artists who wanted to 
grow their businesses and sell more of their work. Did I 
know everything? No way! I knew that I needed to “play 
up” to create a true quality product.

So I approached experts in various fields of the art 
business and asked if they would be willing to share their 
knowledge through interviews and guest articles. The 
response was incredible; most people were delighted 
to receive my request. I never once received a negative 
remark from anyone who was asked to freely share their 
expertise. They were flattered, and pleased to contribute.

For many people who have reached their goals and been 
blessed with success, gratification comes not through 
more conquest, but through helping others. That’s a sign of 
a true accomplishment – we see it in leaders of all types. 
They are happy to help others “play up” and act as their 
biggest fans. It’s one of the best win/win scenarios I can 
imagine, and is a real opportunity for artists.

4 Marketing Techniques YOU Can Use to Boost Your 
Web Presence

1. Your work is pretty… now what?
You have an amazing portfolio to share with the world. You 
set up a website with your artistry, your bio, and an online 
form. Why isn’t the world reacting to it?

Artists dance around (or forget) MONEY. Are you really 
going to spend your valuable time and money on a website 
that puts your work out there, and nothing more? NO 
WAY! Instead, describe the services you offer, push 

website visitors to THE NEXT STEP in your marketing path, 
and let your portfolio prove the high quality product you will 
deliver.

Do you sell your originals or prints? Do you take on 
commissions or custom projects? What is the cost? How 
can they get in touch with you? Make it simply obvious.

2. Your last website update was like, 2008.
The wonderful world of websites has changed a lot over 
the years. There are so many platforms to choose from and 
most have an easy-to-wrangle content management back-
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end. No, it may not be easy at first, but practice makes 
perfect.

As artists, it’s important to keep your portfolio up to date, 
to advertise your whereabouts (shows/galleries/events), 
and to keep your sellable inventory at the forefront. If you 
can’t edit your website yourself, your site will become 
stale really fast. So once again, it’s time to get out of your 
comfort zone and learn to tackle those website updates 
yourself. Get online and find some how-to’s!

3. You’ve let your SEO fall by the wayside.
Search Engine Optimization (SEO) is key to a website that 
WORKS for you. Not sure what SEO is? Write content for 
humans (not for robots) that is rich in content. Your content 
should include both jargon and non-jargon (simplify it for 
readers that don’t know the technicalities), and details 
about your target audience.

What’s your target audience? The main one, if you have a 
local audience because you take part in shows, fairs, and 
open studios is the geographic region you service (Cities, 
Counties, States, Regions, Countries). The others may be 
if you provide for consumers/commercial, men/women, 
adults/children, etc. For many artists though, your clientele 
is spread throughout the country, so you could focus your 
SEO on the industries you service and the type of work 
you produce.

Once you have these details all identified, create phrases 
that combine any or all of the above into your copy… your 
Headings, your Paragraphs, your Title Tags, your Meta Tags, 
your Alt Tags… anything that will help to pinpoint what you 
do, who you are, and who you work with.

Think about SERPs (Search Engine Return Pages), which 
are the results you see after you submit a search query. If I 
search “artist in Maryland,” Google will pop up the top ten 
ranking websites for that phrase.

To rank for your phrases, think about what your target 
audience will type into a search engine to find you. You 
need to be detailed, but not so niche that no one will 
ever search the phrase… but not so broad that you can’t 
possibly rank among the vast competition. “Artist”, for 
example, is way too broad a keyword to compete with. You 
would be competing with every other mention of “artist” 

across the entire internet. So find a balance that will help 
the right people find you, and use the identifying terms 
outlined earlier!

4. You think your website is the solution.
Sorry my dear friend, your website is simply a piece of the 
puzzle. Outside of your website, there are tasks you must 
complete to keep up with and advance your rankings. This 
all boils down to link building/online marketing… something 
I like to call “the advancement of your digital footprint.” 
It’s what web people call external SEO… SEO performed 
outside of your website.

Claim free local listings, business listings, and industry 
listings. Set up your social media pages, submit articles, 
write blog posts, send out press releases, and whatever 
else you can find that you can deem a valuable resource. 
Search engines like Google like to see websites that they 
trust that look like they will be around for a long time. 
They like to see organic growth over time. Therefore, apply 
your external SEO one step at a time. Do a few things 
this week, and a few next week. Claim a profile and fill it 
out completely, adding your logo, pictures, contact info, 
web address, descriptions, and more. Show that you are 
a trusted resource that is valuable and that intends to be 
around for a long time!

Do not be shy – expand your comfort zone. There’s no 
reason to dance around the uncomfortable. Do what you 
can to fund both your passions and your life. And if you 
are still uncomfortable, reach out to a professional that is 
willing to work one-on-one with you to both accomplish 
your goals and empower you with the tools and know-how 
to tackle these tasks yourself.

Kelly Heck is the owner of Website 
GURL, a company that helps 
organizations with their websites, 
web presence, and professional 
photography. From advancing your 
URL together and enhancing your 
visual appeal to empowering you 
with the tools to DO-IT-YOURSELF, 
Kelly has you covered!
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Four reasons why your digital portfolio isn’t helping 
you the way it should.

Engaging effectively in the 
digital world is now more 
essential than ever to be a 
successful artist— and after 
countless conversations with 
artists I’ve found this is an area 

where nearly everybody struggles.

You want to spend your time creating, right? Not solving all 
the moving parts of getting quality images of your artwork, 
managing them well, and sharing them effectively. Focus 
on finding efficient solutions for the areas below where 
almost all artists fall short and you’ll clear up your time for 
creating AND sell more of your art.

Sourcing Images

It should go without 
saying— having quality 
digital images is 100% 
critical for your art 
business.

When promoting online, 
making prints, submitting to galleries, etc. not having 
images that reflect the quality of your original work is 
like showing up to an interview in a suit that’s dirty and 
wrinkled. No one would do that, but I talk with artists every 
day who have settled for poor image quality when it comes 
to their artwork without understanding what exactly that 
communicates.

Due to the high costs traditionally associated with 
professional digitization, most artists have ended up using 
DIY solutions like photographing with an iPhone or their 
own digital camera. Some seek out a photographer friend 
who more often than not has no experience photographing 
artwork. Others say “to heck with it” and avoid getting 
digital images of their work altogether.

For such an important part of your creative business it’s 
necessary to find a quality solution that delivers images 
with proper resolution, color, white-balance, alignment and 
cropping.

Storing Images

The second place artists struggle 
managing their digital portfolios is in 
their storage practices. It’s a pain!

It’s rare to find an artist who has an 
all-in-one storage solution for their 
artwork. The vast majority have their 
digital images in a chaotic mixture of 
desktop folders, Dropbox, external 

hard drives, and a CD buried at the bottom of a desk 
drawer.

How many times have you spent 20 minutes searching for 
a particular file, not had your hard drive with you when you 
needed it, or lost a CD with images of your artwork?

The best thing to do is find one place that allows you 
to effectively backup, organize, and share your images. 
Otherwise, you’re wasting time and opportunities with a 
disjointed system.

Prepping Images

Artists are using their images for tons of different purposes 
and nearly all of these purposes call for a different file size, 
format, and resolution. It’s a complicated beast and most 
artists will admit they don’t know how to prepare their 
images for all the different uses.

You certainly don’t want to send the same image file to a 
printer that you used to post on Instagram or your website. 
How many times have you sent an image to a printer to 
find out it isn’t printable because the resolution was not 
high-enough? Have you ever failed to post an image to your 
website because it was too large or the wrong dimension?

It’s important to have a clear plan in place for the images 
you need and in what size/format so you don’t spend hours 
trying to figure out how to turn a 100 MB TIFF file into a 
400 KB JPEG.

Protecting Images

Online piracy is a very real, very big problem. On this issue, 
there are generally artists on two ends of the spectrum: 
those who recklessly post high-res images all over the 
internet and those who are afraid to share any images of 

You’re Probably Doing It Wrong By guest blogger Andy Derrick of ArtSquare
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their artwork at all. Both are mistakes.

Here is my advice: NEVER post high-res files of your 
artwork publicly on the internet. You must assume that if it 
can be downloaded, it will be. Your full resolution art files 
are your creative assets and you should protect them as 
such.

In the same breath— let go of your fear of engaging online. 
Don’t be afraid to share your artwork publicly. If you’re only 
posting small to medium resolution images of a particular 
artwork no one will be able to replicate it in a meaningful 
way. So get your images out there in as many avenues as 
possible, but be smart about it.

Everyone understands the internet gives us powerful tools 
to connect with potential fans and sell more art. However, 
artists who wish to harness these tools must be strategic 
in how they deal with their digital portfolios. Take the time 
upfront to learn how to handle these major issues and 
you’ll be ahead of the game and poised to get your art out 
in to the world.

Andy Derrick is the Head of Artist 
Outreach/Community at ArtSquare, a 
service solving the problems artists 
face with their digital portfolios. 
From finding you an affordable art 
photographer to storing your work in 
a cloud storage portfolio to resizing/

reformatting your images for your specific needs— 
ArtSquare makes it easy.

Three Rivers Gallery & Gifts has space for classes!

Now is the time to sign up to teach classes for 2105. Get 
on the calendar and share your passion for art. 

The policy is as follows:

 Class Fee - $ 40 per day, payable in advance to TRAG.

 Class Hours - anytime between: 
 11:30 a.m. to 5:30 p.m. Monday through Saturday 
 12:30 p.m. to 4:30 Sunday

  Suggested Number of Participants - ten or less

  Classes need not be art oriented. (Poetry, writing, 
crafts welcome)

 Instructor should bring supplies.

 Pack out garbage and leave space neat and tidy.

 No loud noises (musical instruments) or odors (Oil 
paints) allowed.

 Space covered by liability insurance. 

 Questions and sign up to be directed to classes@
threeriversartistguild.com


