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Mark your calendars!
The next TRAG General Member meet-
ing will be on Monday, January 11 at 
7PM at the Pioneer Community Center. 

Got an idea for TRAG?
Let us know! 
suggestions@threeriversartistguild.com

Volume 8 Issue 12

Greetings, Members!

Thank you for another wonderful year with TRAG! We have 
accomplished so much, and we couldn’t have done it without you, our 
members. 2016 will be an even better, more exciting year.

As a reminder, there is no meeting in December. Enjoy the holiday 
season, and we’ll see you in January!
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Are you a new member? Want to be featured here? 
Contact Membership Coordinator Sue Thomas: 
membership@threeriversartistguild.com

Welcome New Members!

TRAG General Meeting Minutes
THREE RIVERS ARTIST GUILD

MINUTES, General Membership Meeting

11/9/15, 7:10 p.m. – 8:33 p.m.       

Wagon Room (downstairs), Oregon City Pioneer 
Community Center

Attending Members:  43    Guests: 1

Welcome; TRAG in 2015 - Memories & Milestones 
Slideshow & giveaway of 38 door prizes, by current 
President, Linda- Merry Gross.

(Break for Refreshments)

Bonnie Moore, Chair of Nomination Committee, opened 
nominations for open Board positions for 2016, and the 
following members volunteered as follows:  Marianne 
Ryder for President; Vice President (no nominee);  Carol 
Wagner for Treasurer; and Bonnie Moore for Secretary.  
Susan Schenk motioned to accept the slate of nominees 
as presented; Anita Reuther seconded the motion.  
Nominees were approved to fill the respective positions by 
unanimous vote.

Reminders and Announcements:  

• No meeting in December; January meeting will feature 
a presentation by the Open Studios of Beavercreek, and 
February’s guest presenter is the Clackamas Arts Alliance.  

• Oregon City Festival of the Arts update:  will be held 
outdoors August 13-14 and will offer approx. 70 art booths, 
15 cultural vendors, plus food/wine/beer.  The Call To Artists 
will be issued January 1st to all of the state of Oregon, 
with $10 Jury/Application Fee and $100 2-Day Booth Fee.

• Justice Windows exhibit for the month of July – watch for 
a Call to Artists about a month ahead.

• In addition to exciting venues, and ever increasing Calls 
To Artists, TRAG has a lot to offer in 2016, including the 
following:

o Classes (contact Sandy Ingalls)

o Loft Time (contact Heather Andrews)

o Active Marketing (contact Nancy Davis)

o Plein Air Events (contact Ellen Nawrocki)

o Workshops (contact Kate Mitchell)

o Member Education (contact Marianne Ryder)

• 8th Annual Holiday Art Show & Sale is just around 
the corner – see Tonya Meyer tonight to schedule your 
volunteer shift.

• Raffle items are needed for the upcoming Friends of the 
Library Luncheon (refer to Newsletter for more details).

• Promote your guild!  Carry extra TRAG postcards 
and applications to share with potential new members 
(postcards are available on our website:  www.
threeriversartistguild.com, as is our membership 
application)

• Be sure to attend and extend invitations for others to 
attend the next Artist Reception at the Gallery (inside 
Singer Hill Café), to be held Sunday, November 22nd, from 
2-4pm.

Meeting adjourned.

Eric Toole, who prefers to go by O’Toole, from Canby, is a 
photographer who started exhibiting his work this year.  He 
won honorable mentions in the Oct. 2014 Charbonneau 
Arts Festival and at the Aurora art Show.  In the Oct. 2015 
Charbonnequ Arts Festival he won a blue ribbon for his 
photograph “Winter’s Walk”.  He can be reached through 
Darlene Toole at  pardar@webster.com
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Ingrid & Bob Stand Out in AEP Exhibit 
Images by Ingrid Aubry and Bob Bresky stand out in an 
exhibit of six photographers at the Clackamas County Arts 
Alliance’s Artist Exhibit Program (AEP), now on display 
in the Providence Willamette Falls Medical Center.  In an 
exhibit dominated by peaceful landscapes and still life 
settings, Ingrid and Bob’s themes take an unexpected turn. 

Ingrid brightens the gallery setting with her exuberant 
display of candy-pink blossoms.  The large-scale close-ups 
of roses and pink daisies seem to bounce off their wrapped 
canvases, untethered by any wooden frames or protective 
glass.  “Be My Valentine,” one title suggests.  Like an 
enormous bouquet on a hospital’s bedside table, they flood 
the area with a vibrant, rosy glow. 

Bob’s focus is educational, bringing four close-up images of 
the Blue Heron paper mill to gallery viewers.  His write-up 
explains that each symbolizes the importance of a different 
aspect of the mill’s production – the forest’s harvest, ample 
water, ready labor and significant equipment.  We see 
water wheels and steam valves in a new light, enhanced 
by his use of sepia tones and stone mosaic framing.  His 
images take us far beyond the medical environment to the 
mill’s 100-year history.  

Ingrid and Bob’s work may take us in two entirely different 
directions, yet each fulfills the goal of the gallery’s medical 
center and volunteer council sponsors.  Their posted 
gallery statement tells us that “we recognize that art can 
help soothe and nourish the human spirit.  We are pleased 
to showcase the work of our community’s diverse and 
talented artists as a demonstration of that belief.”  The 
gallery setting invites contemplation, with abundant natural 
light from wall-sized windows and upholstered benches 
nearby.  

Take some time to see this fascinating gallery space in 
Oregon City.  You can also see Ingrid and Bob’s work 
on the Clackamas County Arts Alliance website, www.
clackamasartsalliance.org. 
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Three Rivers Artist Guild operates a gallery located inside the 
Singer Hill Cafe at 623 7th Street.

Gallery Spotlight

Gallery News

Are you currently showing or have shown in a gallery? Share 
the gallery name, address, telephone number and/or website 
with our webmaster@threeriversartistguild.com and we’ll 
keep a handy list for all our members to peruse and use. 

Three Rivers Gallery & Gifts has space for classes!

Now is the time to sign up to teach classes for 2105. Get 
on the calendar and share your passion for art. 

The policy is as follows:

 Class Fee - $ 40 per day, payable in advance to TRAG.

 Class Hours - anytime between: 
 9:30 a.m. to 3:30 p.m. Tuesday through Sunday

  Suggested Number of Participants - ten or fewer

  Classes need not be art oriented. (Poetry, writing, 
crafts welcome)

 Instructor should bring supplies.

 Pack out garbage and leave space neat and tidy.

 No loud noises (musical instruments) or odors (Oil 
paints) allowed.

 Space covered by liability insurance. 

 Questions and sign up to be directed to classes@
threeriversartistguild.com



5Volume 8 / Issue 12 • December 2015

December 2015 Artist of the Month: Bob Fuquay

Want to be the next Artist of the Month?
Contact Tonya Meyer or Holly Kroening about showing 
your work at Three Rivers Gallery and Gifts!
gallery@threeriversartistguild.com

Don’t forget! You must be a paid member to show in the 
gallery! Please bring your payment to the general meeting 
or contact Sue Thomas: 
membership@threeriversartistguild.com

Bob Fuquay
Shaker Boxes & Wood Turning
Bob’s fascination with the rounded shapes of finely-crafted wood 
began during childhood.  “My grandmother had an oval Shaker box,” he 
tells us, “and I was always fascinated with it.” Shaker craftsmen soaked 
or steamed the wood in order to bend it into its famous oval shape. The 
boxes gained widespread popularity in the 1800’s (per Wikipedia).  

Bob both lathe-turns and bends his wood in the small shop by his home. 
“I work mostly with native northwest woods,” he explains. “My boxes are normally cherry, 
maple or oak and hand-sanded. I use copper tacks and pegs to hold the boxes together 
– no glue at all.”  Crafting the oval shape is not the only challenge.  “I have to bring them 
into the house so the moisture doesn’t impact the lids,” he adds. “The lids have to be 
hand-sanded to fit well.”  

His lathe-turned pieces, including bowls, platters and some small boxes, all receive the 
same kind of special care. “Some pieces are functional and others are mainly decorative,” 
he notes.  

His boxes sold briskly when he joined the Guild in 2014, just in time for the Holiday 
Show. “I wanted to see what it was all about,” he 
remembers. He was so pleased that he signed 
up for the next gallery rotation and continues 
showing periodically.  

Bob’s smooth-sanded pieces combine classic 
design with the timeless feel of unhurried 
artistry, softening the frenzy of holiday 
shopping with Shaker- inspired calm. You can 
reach Bob at bgfuquay@gmail.com.   
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Holiday Mood Marks Gallery Rotation
The Guild’s gallery Christmas tree greets holiday 
shoppers like a 3-D greeting card bursting with members’ 
ornaments.  Five new artists join the gallery for the year’s 
last rotation, with perspectives and styles as varied as our 
holiday celebrations. 

Diane Hillison’s 
hand-crafted candles 
carry the traditional 
Christmas theme.  
Beautifully arranged 
in their curved glass 
holders, their labels 
list the holiday scents, 
including “Christmas 
Cabin,” “Pumpkin 
Pecan Spice” and “Hot 
Apple Strudel.” Diane’s 
website (www.cornerstonecandlesonline.com) tells us 
that each is individually hand-poured with environmentally 
friendly soy wax and natural wicks.

Nearby, new member Jim Cox’s 
striking charcoal portrait of a 
Native American chief (titled 
simply “Chief”) makes a strong 
contrast.  Jim notes that the 
art speaks to him of the rugged 
individualism and determination 
he sees in America’s early history, 
while another viewer sees his 
work and is moved to reflect on 

ancient earth-centered traditions.  

The portrait jumps into 3-D with its embellishment of six 
authentic feathers, setting the tone for inspired gallery 
arrangements nearby.  Linda Spillum’s feathered dream 
catchers, Darlene McIntosh’s feather and leather-enhanced 
gourd and new member Sarah Northcraft Martin’s metal 
sculpture gourd surround the piece, transporting us beyond 
Christmas to the dark-day world of winter solstice. 

Sarah’s sculptures are scattered throughout the gallery, 
setting different moods in different places.  Her rectangular 
luminary is perfect for a Festival of Lights – ready to shelter 
a long-burning candle in its core.  Her website, (www.
ironprincess.wordpress.com) tells us that she opened 
her studio in 2003, creating sculptures that “will enhance 

the home and garden.”  The 
reclaimed steel sculptures 
speak of strength, but Sarah 
has a softer side.  “While I take 
my art seriously, I try not to 
take myself too seriously,” her 
website tells us. 

New member Linda Cox 
(Jim’s wife) sets the mood for 
celebration with her fabulous 
beaded and wire-wrapped 
jewelry.  Colorful strands are 
shaped into pendants, strings and collars, perfect for 
festive gatherings.  Her wire-wrapped semi-precious 
stones send mounding curls of shiny wire above the 
stones’ mountings, like seafoam splashing above semi-
precious waves.  

Her woodwork sets a 
special mood for holiday 
settings as well. A 
menorah shaped from 
driftwood, zebrawood 
candelabra, and a 
centerpiece of striking 
manzanita all offer focal 
points for seasonal 
celebrations. 

New member John Merritt Miller’s watercolor landscapes 
also celebrate the seasons.  His “Coastal Forest” gives 
us the foggy grays and greens of many coastal seasons, 
while his “Winter Serenity” celebrates snowy woodlands 
sparked by the tall trunks of leafless trees.  

As shorter days add 
an extra challenge 
to daily life, take 
time to stop by 
the gallery!  The 
vibrant colors, 
festive displays and 
astounding variety 
can brighten even 
the darkest day. 
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November’s Gallery Reception Hot Spiced Cider and Holiday Cheer
Hot spiced cider greeted guests on the cold, wintry day 
as gallery-goers poured into the gallery for the fifth and 
last reception of the year.  Gallery Co-Chair Tonya Meyer 
glowed with holiday cheer as she greeted everyone in her 
holiday red dress, looking like one of Santa’s most socially 
gifted elves.  “Well-attended,” she said 
smiling, when asked to describe the 
event.  “People are full of good cheer 
at this time of year,” she added. 

Good cheer translated into sales as 
Event Planner Trieste Andrews stood at 
the sales counter.  One buyer carefully 
laid one of Karla Piatt’s fused-glass-
on-canvas pieces on the table as she 
reached for her wallet.  Two more 
buyers stood nearby, ready with their 
purchases.  

Great refreshments also contributed to the festive mood.  
“I’m so glad they have gluten-free chocolate macaroons,” 
chuckled member Terry Rocheleau enthusiastically.  
“They’re so good – finally something I can eat!”  “I’m 
glad they have hot spiced cider instead of coffee,” added 
member Linda Spillum.  A steady stream of visitors 
stopped by the gallery entrance for the popular snacks and 
drinks.  

There was something for everybody to eat, see, and enjoy.  
“I love to come here and look at everything – there’s 
so much to see,” shared one guest.  Member Jeannie 
Hemming’s granddaughter pressed her face against a glass 
jewelry case, fascinated by Heather 
Andrews’ aqua and lavender-colored 
pendants.  “They’re the colors from the 
movie ‘Frozen’ – which we used for her 
birthday cake,” she explained. “She just 
turned three.”  

Holiday-themed artwork peppered 
the gallery like ornaments on a tree.  
Phyllis Flury’s fused glass snowflakes, 
Diane Hillison’s seasonally-scented 
candles, Susan Schenk’s collaged tin 
ornaments, Glenda Richards’ Santa-
themed painting, Becky Albeke’s folk 

art tree decorations, and Carrie Trax’s pine cone wreaths 
were just a portion of the themed offerings brightening the 
gallery’s mood.  

Sales also offered buyers a way to focus on special 
memories and loved ones.  Artist of the Day Tyler 

Duvall recalled selling Ingrid Aubry’s 
photograph of the St. John’s Bridge.  
“They bought it to remember their 
mother, who had just died,” he 
explained.  “She had lived on both 
sides of the bridge.”  Carrie Trax bought 
three bluebird tree ornaments to 
remember her dad.  “After he died, a 
bluebird came to my mom’s feeder and 
stayed two days,” she offered.  “Now 
I buy blue bird ornaments every year – 
one for myself, one for my mom, and 

one for my granddaughter.”  Tonya was glad to buy Becky’s 
chicken-shaped ornaments, sporting holly and holiday 
lights, as a reminder of her own chicken coop.  

Event Planner Trieste Andrews looked back on the year’s 
receptions with satisfaction.  “Each . . .  reception this year 
brought a new group of artists displaying their creativity,” 
she noted.  “It was always so exciting to see each 
transformation on the walls as the seasons transformed 
outside.  [The receptions] have been such a great place 
for people to gather and talk about their art both to the 
public and to each other.  I see it as both a networking 
opportunity for our artists as well as a way to market and 
sell their art.”

“I am also so appreciative of how the 
members have been so supportive,” 
she continued.  “A special thank you 
[goes] to Linda Merry for her hard 
work on helping me coordinate and 
get the word out, Tonya for the same, 
Heather Andrews for her beautiful harp 
playing, Christy from Singer Hill who 
brainstormed with me for each theme, 
and all the artists who came, enjoyed 
and supported this effort.  I’m looking 
forward to next year!”  
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Oregon City Health Care “Decks the Halls” With pARTners in ART Program
When Dawn Rachels wanted to 
brighten the walls of Oregon City 
Health Care, she turned to the internet 
for help.  “I googled ‘local art,’” she 
explains, “because I thought it would 
be great to fill the empty [hallway] 
walls with cheerful local art.  It could 
bring joy to the residents and their 
families, and spark conversations.”   
The Three Rivers Artist Guild came up 
in her search, and she contacted Linda 
Merry to arrange a visit. 

“I always visit each partner [at the 
site] personally before announcing 
[the partnership] to our members,” 
explains Linda Merry.  Each art site 
has unique characteristics, making a 
personal review especially important.  
Soon after the visit, Dawn received all 
the information for becoming a partner 
and was working with member Holly 
Kroening. 

Twenty-eight of Holly’s colorful 
paintings and prints now greet 
visitors in the main entry and follow 
residents down the hall past private 
rooms.  Images of African wildlife and 
communities in traditional dress spark 
the imagination.  Big bold blooms and 
a pink-matted elephant join the group. 

“I might get a print of the elephant 
for a friend’s daughter with cancer,” 
mentions Dawn.  Holly’s display 

includes a list of print prices in 
many sizes so buyers can purchase 
affordable copies of larger originals.  
She also posts information on Africa’s 
Rural Health Collaborative, which 
receives a portion of her proceeds 
on selected items.  “My dad has 
volunteered in Africa,” adds Dawn, 
noting the special appeal of the art’s 
main theme.

Dawn would like to expand OC Health 
Care’s program involvement.  “I went 
to Haggen to see the [gallery] track 
system there,” she tells us, “and I’d 
like to get a similar system here.”  
She’s also open to many types of 2-D 
art. “It doesn’t have to be a colorful 
painting,” she explains.  “A photograph 
of Mt. St. Helens erupting would not 
be cheerful, for example, but people 
would recognize it and it might spark 
a memory for one of our residents.  
[Familiar scenes] like Willamette Falls 
can also start a conversation.” 

Quality care is always Dawn’s key 
concern.  The artwork adds a homey 
feel to the facility, just off Linn St. near 
Gardiner Middle School.  “We have 
stable staffing,” she notes with pride.  
Now in her 15th year at the facility, 
Dawn knows fellow staffers who have 
worked there 10 years longer.  You can 
reach Dawn at drachels@prestigecare.
com and at (971)-400-6093. 
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Becky Albeke’s Folk Art
Becky’s cheerful tree ornaments and painted coffee/
tea pot collections warm the heart on cold wintry days.  
They also point to a long tradition of painting on objects, 
rooted in centuries of design and often called “folk art” or 
“decorative painting.”  Becky explains the differences as 
she sees them. 

“I think folk art is mostly how I would 
describe my original art work,” she 
begins.  “[Renowned painter] Jo Sonja 
Jansen has a nice definition, saying 
‘A folk artist is one who finds sheer 
joy in painting simple, straightforward 
decorations in rich and beautiful colors.’ 
” (See more at www.josonja.com.)  

For Becky, the term “decorative 
painting” refers to a somewhat 
different process.  “From a historical 
point of view,” she explains, 
“decorative painting was done almost 
entirely by stroke work with round 
brushes.  ‘Rosmaling’ is a technique 
using traditional colors and designs that 
flow from a ‘root’ or center point with lots of scroll work 
and comma strokes.  It began by decorating furniture and 
tin functional items around the home, but is now done on 
wood, canvas, glass and plastic as well as metal surfaces.” 

Becky’s artwork is inspired as much by her painting 
surfaces as her designs.  She enjoys scouting about at 
vintage décor shops and antique stores for special objects.  
“I like using things that might have a functional use,” she 
tells us.  “Maybe an old coffee pot can’t be used to brew 
coffee anymore, but it can still be used to store tea bags or 
other kitchen items.”  

Once Becky has chosen an object that speaks to her, she 
gives it a base coat of paint to set the mood and then 
begins her design.  “The painted design has to relate to its 
surface,” she notes.  “The two go together.”  Sometimes 
she starts with a decorative painted border to establish 
her color scheme and then moves into her central subject 
matter.  Other times, she works from the center out.  All 
types of subjects – from humorous animal portraits to 
seasonal fruits and flowers – all find a way into her work. 

Holidays give her another opportunity to share her artistic 

spirit.  “The actual ornaments are designed first,” she says.  
“Then the shapes are outlined onto thin birch plywood and 
cut with a scroll saw.  The actual cutting is an art in itself.  A 
good wood cutter is a treasured find.”  Look closely at her 
ornaments and you’ll see the intricacy in the outlines.  A 
sharp angle protrudes for a wing on one.  An asymmetrical 

outline adds humor to another.  These 
are not the simple, symmetrical mass-
produced shapes so often found at craft 
stores and on-line. 

Sometimes the ornaments’ design work 
is also a matter of collaboration. “I have 
designed my own ornaments some 
years, but I often use the designs of 
others that appeal to me,” she adds. “The 
gallery collection this year [is based on] 
the designs of a painting acquaintance 
from California, Cyndi Combs.  She has 
created some adorable ornaments, so 
I used her line drawings as a starting 
point.  So these are more ‘decorative 
painting’ in that they are a study of 
someone else’s design.” 

Becky brings the line drawings to life with her joyful details 
and contrasting colors.  “I enjoy making tree ornaments,” 
she offers. “They’ll turn on the tree and be viewed from all 
angles, so I’m careful to paint both sides.”  The back side 
of each Santa figure, cute cat, plump pear and peaceful 
angel gets as much attention as the front.  Her final 
touch is a special gauge of wire, curved or tightly curled 
and crafted into an ornamental tree hook.  Displayed in 
happy groupings, the ornaments give each tree a joyful, 
homespun feeling during the dreary winter days.  

If Becky’s work has a country flair, it’s no accident.  She 
and her husband run a busy farm, making her artwork 
seasonal.   “I’m busy from strawberry season through the 
Halloween pumpkins,” she explains.  “I paint during the 
winter.”  

Becky’s seasonal painting is a year-round attraction for her 
many students and buyers. She has led painting workshops 
in Seattle and other major cities and sells at several 
local venues.   Her folk art brings the holiday comfort of 
homespun traditions to all seasons of the year.  See more 
of her work at albekefarm@bctonline.com. 
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Call for Artists
Call to Artists for  pARTners in ART Rivershore Bar & 
Grill 

Banquet Coordinator Mary Anderson gives Rivershore’s 
guests a warm and relaxing venue for great meals and 
festive events.  Local art, she says, can play a key role in 
creating that special ambiance. 

“I heard about the [pARTners in ART] Program through 
the Chamber of Commerce,” she explains.  “The program 
makes a great connection between the Rivershore and the 
community by bringing in local artists.  Their artwork can 
be seen by both locals and out-of-town guests staying at 
the Best Western [next door].”  She notes that the most 
recent showing artist appears to have sold several pieces 
on display there.  

“We get two kinds of traffic,” she continues.  “[Restaurant] 
traffic moves constantly through the upstairs and 
downstairs hallways between the restaurant and motel.  
Party traffic rents our banquet hall, which typically holds 
60-70 people at a time.”

Mary’s spacious vanilla-colored walls are already fitted with 
hanging hardware, making a great backdrop for large-scale 
artwork.  Commercial art keeps the walls from looking bare 
right now, but comes down immediately when local art is 
available.  

“The Rivershore has a nautical theme,” she notes, “so 
watery subjects look great.”  Boats, waterfalls, rivers, local 
landmarks like Willamette Falls, and even coastal scenes 
and fish themes are all especially welcome.   

If you’d like to explore this busy venue, it’s easy to drop by!  
The Rivershore/Best Western complex is located right off 
of 99E at Exit 9 (1900 Clackamette Drive in Oregon City).  
You can also reach Mary at banquets@rivershorerestaurant.
com and at (877)209-8500.  
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This is an excerpt from the popular e-course “Guide to 
Marketing for Artists & Craftspeople” which is available 
from The Arts Business Institute. 

Establishing a brand visually means using a consistent, 
recognizable look in all materials and communications. 
Your body of work has a recognizable style. So does your 
business.

Your image 
Presentation is everything when it comes to marketing. 
Eye-catching designs create interest, but it is the concept 
and presentation of the whole package that will make you 
stand out. Choose an image and branding that works for 
you and increases the perceived value of your work in the 
eyes of your existing and potential customers.

Promoting yourself is an art in itself. Some artists rely on 
eccentricity, others on design and attention-getting logos. 
Others take a more subtle approach. Find the right words 
and images that will tell people who you are and will 
enhance the value of your work.

The brand message 
What is the story, mission or focus of your business? Your 
Unique Selling Proposition will reflect this. Your activities 
will, too. Do you contribute a portion of profits to a cause? 
Are you passionate about something that is reflected in 
your art? Communicating this clearly and consistently 
reinforces your brand, yourself as an artist, and your work.

Brand Checklist: 

•	 Your website – header, and all pages

•	 Packaging and hangtags

•	 Brochures

•	 Business cards

•	 Advertisements

•	 Trade show booth design and signage

•	 Your social media identity

•	 Your email signature

•	 Design of newsletters, paper or digital

•	 Promotional products (pens, magnets, etc.)

•	 Shopping bags you provide for retail customers

•	 Design of press releases and media kits

As you establish a concept and a brand that is recognizable 
for your art business, use it everywhere. It can take 7 to 
10 contacts with others before they remember you. When 
you use a logo, branded colors, fonts, images and a tagline 
to represent your handmade line, you are telling them 
“this is my work.” Consistent contact lets them know that 
you are serious about your business and that you have an 
established business.

Your brand may remind them that your values are the 
same as their values. That they love your work and have 
considered making a purchase. Be present, be persistent. 
You will build your brand exposure over time, so creating 
the initial look and message is quite important. What is 
your work all about? Who are your target customers? What 
do they care about, and how does your brand appeal to 
them emotionally?

As you develop a brand concept and begin to market, use 
professional presentation always. Use excellent images, 
best practices, a website presence that is current and 
persistent social media messaging. You will gain followers, 
prospective collectors and wholesale accounts, and 
traction in the marketplace.

Tips for Branding Your Art Business
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Who are you creating for anyway?

An artist recently complained that she couldn’t get any 
interest from corporate buyers because her work was 
eclectic and she was “too versatile.” She went on to say 
that collectors wanted to be able to recognize her work, 
and that the only way to do that was to “be redundant” 
which did not interest her. This offended her artistic 
sensibilities, because she chose to work in any style or 
medium that appealed to her at the time. She felt that it 
was important to keep her creativity alive.

Unfortunately, this put her in the position of searching for 
sales, and they were not materializing. She was frustrated 
and reaching out for help, and wondered aloud when 
people would appreciate an artist who worked in many 
styles.

It’s understandable that some artists take exception to 
creating for the customer; they want to follow their own 
muse, make what they find exciting and resist getting 
stuck in what they consider to be a rut. They might even 
refer to designing for the customer as “selling out.”

But is it?

Making art and being in the business of selling your art 
are two different things. As a creative, you can design and 
make whatever your heart desires. Your artwork is valid 
because you have created it, and has value whether or not 
you intend to sell it at all.

Being in business to make sales (of any goods whatsoever) 
means that you must understand your customer and their 
needs and wants. That requires compromise for many 
artists. The perfect scenario would be that whatever you 
choose to make would appeal to your customers; but that 

is seldom true.

Many artists who are small businesspeople are happy 
to design for their customers. They seek out input and 
feedback from collectors, and build strong collections 
around bestsellers. They are focused towards building a 
business that serves customers and delivers work that 
sells.

Other times, artists are driven to make what they feel 
fulfills their passion, whether or not it always strikes a 
chord with customers. This is where the artist may have to 
find their target customer through trial and error, and also 
concentrate on educating the customer to understand their 
work better. It can be a challenge, but might be a better fit 
for the artist who resists designing for others.

If you want to create work to sell, but not end up in a rut, 
what can you do? Consider these ideas:

Continue making your production work, but set aside 
regular time to experiment with new directions.

Carve out time in your schedule to produce work that you 
make because it purely pleases you, without the stress of 
having to make sales of that work.

Incorporate new ideas into the body of work that you are 
now selling. Since you will need 30% new designs every 
year to present to your customers, it means you must 
move forward. How far afield you go depends on your 
plans and what you feel will work well for your business.

Have you felt stuck between craeting what makes you 
happy and what customers want to buy? How did you 
resolve this challenge?

Are You Selling Out?


